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Education
University of Chicago Graduate School of Business, Chicago, IL
Ph.D. in Marketing, August 2004 (Minors:  Behavioral Science and Statistics)
M.B.A. in Marketing, August 2004  

Bocconi University, Milan (Italy)

B.B.A. (Summa cum laude), 1995
Academic Positions and Teaching
August 2007-

London Business School, London (UK)

Assistant Professor of Marketing

Courses: Marketing (Executive MBA, Executive Education), Brand Management (Elective)
July 2004-2007
Johnson Graduate School of Management, Cornell University, Ithaca, NY 
Assistant Professor of Marketing 

Courses: Consumer Behavior (Elective), Marketing Management (MBA, Cornell Elective)
July 2009-2011
University of Calabria, Cosenza (Italy)

Summer School Faculty

Course: Experimental Research
May 2006, 2007
Bocconi University, Milan (Italy)

Visiting Professor  

Courses: Consumer Research (PhD Seminar) and Experimental Design (PhD Seminar)
1995-1999

Bocconi University Graduate School of Business, Milan (Italy)
Bocconi University Department of Management, Milan (Italy)
Politecnico University Department of Industrial Design, Milan (Italy)
Lecturer in Marketing

Courses: Consumer Behavior, Marketing, Retailing (MBA, Executive Education, Undergraduate)
Grants, Fellowships, Awards and Honors

Marketing Science Institute Young Scholar, 2011 (originally invited in 2009)
Runner up, Best Teaching Award EMBA 2010, London Business School
Participant, Triennial International Choice Symposium, North Key Largo, FL, May 2010, and Philadelphia, PA, June 2007
Chair, European Marketing Association Conference, Consumer Behavior Track, Nantes (France), May 2009; European Marketing Association Doctoral Colloquium, Reykjavik (Iceland), May 2007

Co-chair (with Vicki Morwitz and Stefano Puntoni), Society for Consumer Psychology First International Conference, Florence (Italy) June-July 2012

Co-chair, Association for Consumer Research, Roundtables, Memphis, TN, October 2007;

European Marketing Association Conference, Consumer Behavior Track, Reykjavik (Iceland), May 2007, and Milan (Italy), May 2005

Faculty fellow, Association for Consumer Research Doctoral Symposium, St. Louis (MO), October 2011, Pittsburgh (PA), October 2009 and Memphis, TN, October 2007;  European Marketing Association Doctoral Colloquium, Brighton (UK), May 2008, Athens (Greece), May 2006, and Milan (Italy), May 2005; Association for Consumer Research-Europe Doctoral Symposium, Milan (Italy), July 2007

Research and Materials Development Fund, London Business School, 2007-2010
Robert Ferber Award, 2007
Clifford H. Whitcomb Faculty Fellow, Cornell University, 2006

Finalist, Apple Teaching Award, Johnson Graduate School of Management, 2006 and 2007
Alden G. Clayton Doctoral Dissertation Proposal Award, 2003

Kilts Fellow, University of Chicago, 2003

Grossman Fellow, University of Chicago, 2003-2004

AMA-Sheth Doctoral Consortium Fellow, 2002

Haring Symposium Fellow, 2001

Research Fellowship, University of Chicago, 1999-2003

Research Fellowship, University of California at Berkeley and Bocconi University, 1999–2000

Professional Services

Editorial Review Board member, International Journal of Research in Marketing
Ad-hoc reviewer, Journal of Behavioral Decision Making, Journal of Consumer Psychology, Journal of Consumer Research, Journal of Marketing, Journal of Marketing Research, Journal of Public Policy and Marketing, Organizational Behavior and Human Decision Processes 
Ad-hoc reviewer, Association for Consumer Research, European Association for Consumer Research, European Marketing Academy, Society for Consumer Psychology  

Program Committee member, Association for Consumer Research,  St. Louis, MO, October 2011 and San Francisco, CA, October 2008; Society for Consumer Psychology, San Diego, CA, February 2009, 

Reviewer, 2007 MSI Alden G. Clayton and 2006 SCP-Sheth Doctoral Dissertation Competitions

Recruiting Committee member, 2005 and 2006 (Cornell University); 2008 and 2009 (London Business School)
Co-organizer, London Business School Marketing Seminar Series, 2008-2011(with Anja Lambrecht) and 2011-2012 (with Kanishka Misra)
PhD Co-Adviser (with David Faro), Yangjie Gu

PhD Committee Member, Jennifer Carson and Kyeun Han (London Business School); Lucia Guilhoto, Giulia Miniero, and Irene Scopelliti (Bocconi University)    
Research

Publications

Inesi, M. Ena, Simona Botti, David Dubois, Derek D. Rucker, and Adam D. Galinsky (forthcoming), “Power and Choice: Their Dynamic Interplay in Quenching the Thirst for Personal Control,” Psychological Science
Inbar, Yoel, Simona Botti, and Karlene Hanko (forthcoming), “Decision Speed and Choice Regret: When Haste Feels Like Waste,” Journal of Experimental Social Psychology

Botti, Simona, and Ann L. McGill (forthcoming), “The Locus of Choice: Personal Causality and Satisfaction with Hedonic and Utilitarian Decisions” Journal of Consumer Research
Botti, Simona, and Christopher K. Hsee (2010), “Dazed and Confused by Choice: How the Temporal Costs of Choosing Lead to Undesirable Outcomes,” Organizational Behavior and Human Decision Processes, 112 (2), 161-71 

Botti, Simona, Kristina Orfali, and Sheena S. Iyengar (2009), “Tragic Choices: Autonomy and Emotional Responses in Medical Decisions,” Journal of Consumer Research, 36 (3), 337-52 (lead article)
Botti, Simona, Susan Broniarczyk, Gerald Häubl, Ronald Hill, Yanliu Huang, Barbara Kahn, Praveen Kopalle, Donald Lehmann, Joe Urbany, Brian Wansink (2008), “Choice Under Restrictions,” Marketing Letters, 19 (3-4), 183-99
Botti, Simona, and Ann L. McGill (2006), “When Choosing Is Not Deciding: The Effect of Perceived Responsibility on Satisfaction,” Journal of Consumer Research, 33 (September), 211-19 (2007 Robert Ferber Award)
Botti, Simona, and Sheena S. Iyengar (2006), “The Dark Side of Choice: When Choice Impairs Social Welfare,” Journal of Public Policy and Marketing, 25 (1), 24-38
Botti, Simona, and Sheena S. Iyengar (2004), “The Psychological Pleasure and Pain of Choosing: When People Prefer Choosing at the Cost of Subsequent Outcome Satisfaction,” Journal of Personality and Social Psychology, 87 (3), 312-326
Other Selected Publications

Botti, Simona (2001), “Retail Service, Consumer Involvement, and Retail Environment,” in Retailing and Innovation. The Evolution of Marketing in Retailing, ed. Sandro Castaldo, Milan, Italy: Egea, 159-184 

Botti, Simona (2000), “What Role for Marketing in the Arts? An Analysis of Arts Consumption and Artistic Value,” International Journal of Arts Management, 2 (3), 14-27

Botti, Simona and Sandro Castaldo (1999), “Emotional Dimensions of Shopping. An Exploratory Research on the Role of Retailers,” Economia & Management, 1 (January), 17-37
Valdani, Enrico, and Simona Botti (1999), “Marketing in Museums: Reflections on Theoretical and Practical Issues on Management of Art Museums,” Finanza Marketing e Produzione, 17 (March), 141-168

Working Papers and Unpublished Manuscripts
“So Many Choices, So Little Time: The Influence of Timeframe on Decision Confidence and Affect,” with Sheena S. Iyengar and Erica Carranza, manuscript in preparation 
“To Choose or Not To Choose: The Influence of Relationship Norms on Satisfaction with Decision Outcomes,” with Pankaj Aggarwal and Ann McGill, manuscript in preparation
“The Effect of Psychological Closure on Choice Overload,” with Yangjie Gu and David Faro, manuscript in preparation
Botti, Simona (2004), Freedom of Choice and Perceived Control: An Investigation of the Relationship between Preference for Choosing and Customer Satisfaction, unpublished doctoral dissertation, University of Chicago

Work-In-Progress 

“Consumers’ Optimism When Information is Missing,” with Selin Malkoc and Ayelet Gneezy 

“Choice and Charity Giving,” with Cynthia Cryder and Yvetta Simonyan
“The Influence of Perceived Choice Ability on Choice Satisfaction,” with Katherine Burson
“Formulating a Choice Set or Choosing from a Choice Set: The Timing of Control in the Choice Process,” with Tom Meyvis
Presentations at International Conferences

· “Substitutes and Thresholds: The Dynamic Interplay of Power and Choice in Satisfying the Need for Personal Control,” 40th European Marketing Academy, Ljubljana, Slovenia, May 2011 (Special Interest Group Co-Chair with David Faro)

· “Power and Choice: A Compensatory Theory of Control” Association for Consumer Research, Jacksonville, FL, October 2010 (Symposium Co-chair with Leonard Lee)
· “Take It Easy: A Metacognitive Approach to Choice Regret,” 39th European Marketing Academy, Copenhagen, Denmark, June 2010

· “Choice Hedonics,” 8th Triennial International Choice Symposium, North Key Largo, FL, May 2010

· “The Psychological Pleasure and Pain of Choosing: Autonomy and Subjective Well-being in Mundane and Consequential decisions,” The Future of Consent, Manchester, UK, March 2010

· “Take It Easy: Removing Time Constraints Mitigates Choice Overload,” Association Française du Marketing, London (UK), May 2009 and Association for Consumer Research, San Francisco, CA, October 2008
· “Thinking Deeply: The Affective Costs of Elaborating on Too Much Choice,” 6th International Conference on Thinking, Venice (Italy), August 2008 and Association for Consumer Research, Memphis, TN, October 2007
· “Dazed and Confused by Choice: How Underestimating the Costs of Choosing Leads to Undesirable Outcomes,” Judgment and Decision Making, Long Beach, CA, November 2007, and Association for Consumer Research, Memphis, TN, October 2007 (Symposium Co-chair with Murat Usta)
· “Behavior Under Restrictions,” 7th Triennial International Choice Symposium, Philadelphia, PA, June 2007

· “When the Marketer Decides What the Consumer Buys: The Moderating Influence of Relationship Norms on Satisfaction with Self- Versus Marketer-Selected Outcomes,” Society for Consumer Psychology, Las Vegas, NV, February 2007
· “Setting the Stage or Making the Final Cut: The Timing of Control in the Choice Process,” Association for Consumer Research, Orlando, FL, September-October 2006 (Special Session Chair)  
· “Do the Means Justify the End? The Effect of Choice on Evaluation of Hedonic versus Utilitarian Outcomes,” Association for Consumer Research, Orlando, FL, September-October 2006  
· “Avoiding Pain: Choice Preferences and Emotional Responses in Medical Decision Contexts,” Association for Consumer Research, San Antonio, TX, September-October 2005 (Special Session Co-chair with Tom Meyvis) 
· “When Choosing Is Not Deciding: The Effect of Perceived Responsibility on Satisfaction,” Association for Consumer Research, San Antonio, TX, September-October 2005; North-Eastern Marketing Conference, Boston, MA, October 2005 (selected speaker for Cornell University); and Judgment and Decision Making, Toronto (Canada), November 2005
· “The Chooser’s Curse,” Judgment and Decision Making, Minneapolis, MN, November 2004, and Society for Consumer Psychology, St. Pete Beach, FL, February 2005

· “Doing Managerially Relevant Consumer Research,” Association for Consumer Research, Roundtable, Portland, OR, October 2004
· “Does Control Always Lead To Happiness? Rethinking The Relationship Between Perceived Control, Self-Determination, And Satisfaction With The Outcome,” Judgment and Decision Making, Kansas City, MO, November 2002
· “Preference For Control And Its Effects On The Evaluation Of Consumption Experiences,” Association for Consumer Research, Atlanta, GA, October 2002


 

· “What Role for Marketing in the Arts? An Analysis Of Art Consumption And Artistic Value,” 3th International Research Seminar on Marketing Communications and Consumer Behavior, Aix-en-Provence (France), June 1999

Invited Talks and Workshops
· Olin Business School, Washington University, St. Louis (MO), April 2011

· Bremen International Graduate School of Social Science, Bremen (Germany), March 2011

· Carlson School of Management, University of Minnesota, Minneapolis (MN), January 2011 

· Winter Camp, K. U. Leuven, Leuven (Belgium), December 2010 

· University of Bologna, Bologna (Italy), February 2010 and December 2009

· University of Groningen, Groningen (The Netherlands), November 2009
· Summer Camp, London Business School, London (UK), July 2009

· Marketing Camp, Anderson School of Management, University of California, Los Angeles (CA), March 2009

· Aston Business School, Birmingham (UK), April 2008
· Stern School of Business, New York University, New York (NY), March 2008

· SDA Bocconi, Bocconi University (Italy), March 2008 and May 2006, 2007
· Center for Behavioral Decision Research, Carnegie Mellon University, Pittsburgh (PA), November 2007
· Centre for Marketing, London Business School, London (UK), October 2007
· Summer camp, INSEAD, Fontainebleau (France), May 2007

· Rotman School of Management, University of Toronto, Toronto (Canada), March 2007
· Wharton  Business School, University of Pennsylvania, Philadelphia (PA), March 2007

· London Business School, London (UK), February 2007

· Department of Psychology, University of Palermo, Palermo (Italy), June 2006

· Desautels Faculty of Management, McGill University, Montreal (Canada), April 2006

· Stanford Graduate School of Business, Stanford University, Stanford (CA), November 2005

· Department of Economics, Cornell University, Ithaca (NY), November 2005
· School of Management, State University of New York, Binghamton (NY), October 2004

· Rotterdam School of Management, Erasmus University, Rotterdam (The Netherlands), November 2003

· Essec Business School, Cergy-Pontoise Cedex (France), November 2003

· Groupe HEC Paris, Paris (France), November 2003
· London Business School, London (UK), November 2003

· Kellogg Graduate School of Management, Northwestern University, Chicago (IL), November 2003

· Rotman School of Management, University of Toronto, Toronto (Canada), November 2003

· Hong Kong University of Science and Technology, Hong Kong (China), October 2003
· Graduate School of Business, Columbia University, New York (NY), October 2003

· Stern School of Business, New York University, New York (NY), October 2003
· Johnson Graduate School of Management, Cornell University, Ithaca (NY), October 2003
· Harvard Business School, Harvard University, Cambridge (MA), October 2003

· Olin Business School, Washington University, St. Louis (MO), September 2003


